
Sponsorship Opportunities
Queen’s Commerce Orientation Week



The Tradition

Here at the Queen’s Smith School of Business, Orientation Week is more than simply familiarizing 
oneself with the surroundings. It is about fully immersing the incoming students into the Commerce 
family. Orientation Week is a staple and a tradition in the Commerce program; one that lives and 
breathes in the hearts and minds of all Commerce students. The Commerce Orientation Week 
gives incoming students the opportunity to be more than just a new face. It gives newcomers a 
sense of belonging and officially inaugurates them as a part of the Queen’s Commerce family.
 
From the get-go, incoming students are taken on an exhilarating journey led by their Bosses, 
and getting them ecstatic of what’s to come over their next four years. From team-building 
exercises, a cross-campus charity initiative, and social night events, students get an unforgettable 
multidimensional experience. Students not only have the opportunity to familiarize themselves 
with their new environment, but also to form lifelong friendships. It is this camaraderie that makes 
Orientation Week so special, and provides students with a valuable sense of community which 
they will carrywith them throughout their tenure at the Queen’s Smith School of Business.

Join the Commerce family. Be part of the tradition.



Chief Boss Story

Chief Boss is the most successful and influential figure in 
the Commerce Orientation Week. Incoming students are 
made aware of the legacy and success story as the most 
distinguished Smith School of Business graduate. Despite 
working as an investment banker on Wall Street, Chief Boss 
comes back to welcome every incoming commerce class 
into the family. Incoming students must prove their loyalty 
and dedication to not only to the Chief, but the commerce 
program as a whole, and must help make the ultimate 
decision of what’s more powerful: Money or Love?

The bosses are all second year students who lead the 
incoming students in their respective syndicates. They are 
the liaison between Chief Boss and the first year students. 
The first year students look up to, and seek help from them 
to outperform the other syndicates. The bosses make it clear 
to the first year students that they must impress Chief Boss 
in order to be fully welcomed into the Commerce family.

The incoming students are split into one of 24 syndicates: 
either Money 1-12 or Love 1-12. Throughout the week they 
are faced with the challenge of impressing Chief Boss - 
whether it be through physical activities, loud cheering or 
just showing him the ultimate respect. Finally, near the end 
of the week their loyalty is put to the ultimate test at the 
Commerce vs. Engineering Cheer-Off. This week brings the 
first year student’s closer than ever before and allows them 
to make friends before classes even start.

Chief Boss

The Bosses

The Frosh



Queen’s and You

Orientation Week provides an extremely unique opportunity to connect with this impressionable market. With 
a second to none job placement rate in Canada, the Queen’s School of Business shapes these individuals into the 
business leaders of tomorrow. By partnering with Queen’s Commerce Orientation Week, you will have a unique 
opportunity to make an early impact on these individuals, and to cement your company in their minds as a front-
runner in the competitive business environment today.

By becoming a partner with Queen’s Commerce Orientation Week, you will have access to a large and diverse 
community of the brightest young minds in the country. Each student in the program is selected on the basis of 
outstanding academic and extracurricular performance. In the Commerce program, students learn and apply 
valuable qualitative and quantitative skills that they carry with them beyond university.  Small class sizes, the 
dedicated Business Career Centre, and the large and diverse Commerce Society are all staples that set Queen’s 
Commerce apart from any other undergraduate business program.

What Sets the Smith School of Business Apart?

Why Sponsor Queen’s Commerce Orientation Week?

6000 
Annual Applicants

7.5%
Acceptance Rate

500 
Incoming First Year Students

64
Orientation Week Leaders



Sponsorship Packages
Diamond – $9,000

Platinum – $5,000

Diamond level sponsorship is the most prestigious level of sponsorship, giving you the maximum 
level of exposure. As a diamond sponsor, first year Commerce students, along with the entire 
Queen’s University community will be cognizant of your brand as it will be prominent leading 
up to and during the week. Diamond partners will receive the following benefits:
 

Diamond level sponsorship is an excellent way to establish your organization as an instrumental
partner and as such will receive maximum exposure.

Platinum level sponsorship also offers a valuable opportunity to receive high exposure while 
establishing your organization in the minds of incoming first year students. Platinum partners 
will receive the following benefits: 

Platinum level sponsorship is perfect for new and past sponsors to significantly impact Queen’s 
Commerce Orientation Week.

• Exclusive sponsorship of one (1) night event and one (1) day event
• Company logo printed on one (1) piece of the Commerce Orientation Week Uniform
• One (1) full page advertisement in the official Commerce Orientation Week Primer, 

distributed to all incoming students during the summer
• Opportunity for company signage at all sponsored events
• Opportunity to send representatives to all sponsored events
• Advertisement on all Queen’s Commerce Orientation Week Facebook social media, 

and the Orientation Week iOS & Android application used by all incoming Commerce 
students.

• Opportunity to send in-kind sponsorship materials 

• Exclusive sponsorship of one (1) day event or one (1) night event
• Company logo printed on one (1) piece of the Commerce Orientation Week Uniform
• One (1) full page advertisement in the official Commerce Orientation Week Primer, 

distributed to all incoming students during the summer 
• Company signage at exclusively sponsored events 
• Opportunity to send company representatives to exclusively sponsored events 
• Advertisement on all Queen’s Commerce Orientation Week Facebook social media, 

and the Orientation Week iOS & Android application used by all incoming Commerce 
students

• Opportunity to send in-kind sponsorship materials 

Melissa Anber



Sponsorship Packages
Gold - $2,500

Silver – $750

Gold level sponsorship is a significant way to expand your company to Queen’s, giving you 
a high level of exposure to students. As a gold sponsor, first year Commerce students, along 
with the entire Queen’s University community, will be cognizant of your brand as it will be 
prominent leading up to and during the week. Gold partners will receive the following benefits:
 

Gold level sponsorship is an excellent way to establish your organization as an instrumental
partner and as such will receive a high level of exposure.

Silver level sponsorship also offers a unique opportunity to receive exposure while establishing 
your organization in the minds of incoming first year students. Silver partners will receive the 
following benefits: 

Silver level sponsorship is perfect for new and past sponsors to significantly impact Queen’s 
Commerce Orientation Week.

• Customized 10 minute presentation to all incoming students at one (1) of either Grant 
Hall or the Isabel Bader Centre

• One (1) half page advertisement in the official Commerce Orientation Week Primer, 
distributed to all incoming students during the summer 

• Opportunity to send company signage at sponsored event (Grant Hall or Isabel Bader 
Centre). 

• Advertisement on all Queen’s Commerce Orientation Week Facebook social media, 
and the Orientation Week iOS & Android application used by all incoming Commerce 
students.

• Opportunity to send in-kind sponsorship materials 

• Sponsors will receive valuable recognition as a partner and exposure leading up to and 
during the week. 

• Opportunity for advertisement in the official Commerce Orientation Week Primer, 
distributed to all incoming students during the summer 

• Advertisement on all Queen’s Commerce Orientation Week Facebook social media, 
and the Orientation Week iOS & Android application used by all incoming Commerce 
students

• Opportunity to send in-kind sponsorship materials 



Orientation Week Application

7,415
Sessions

637 
Downloads

1,765
Interactions

Logo

Company Name
Sponsorship Level

Insert company description here.

Description

1.

2.

3.

Promote Your 
Brand

Interact with 
Students

Inform through 
Sponsored Posts



Sponsorship Opportunities

Cross Campus Challenge & Waterpark Games

Lemoine Point Experience

DAY EVENT – At the first major event of 
the week, syndicates compete against each 
other at different stations across campus, 
in a similar fashion to the amazing race 
television show. This series of activities 
allows the first year students to become 
familiar with their surroundings and where 
buildings are in relation to Goodes Hall. 
Activities, ranging from trivia to twister, 
allow the syndicates to become closer and 
work together. First year students are led 
through the events by their Bosses and 
must perform at their peak in order to 
impress Chief Boss.

DAY EVENT – On the morning of the 
second day, the first year students are led 
through an intense series of team building 
exercises attempting to further prove 
their loyalty to Chief Boss.The high level 
of passion and team spirit present in the 
activities at Lemoine Point have made this 
a landmark event in the minds of the first 
year student’s.



Sponsorship Opportunities

Commerce Cares

Syndicate Photos

DAY EVENT – In this charity event, the 
Bosses and first year students walk through 
the campus and the student housing sector 
selling lollipops in exchange for donations 
that will be donated to the Nyantende 
Foundation. Here is where the incoming 
students get a true sense of giving back, 
and get to practice their selling skills with 
their new classmates and friends. This is  a 
truly unique and exciting experience that is 
always considered to be one of the favourite 
events among the first years.

DAY EVENT – Each Syndicate has the 
opportunity to take advantage of some 
relaxing downtime to socialize with other 
syndicates and bosses. Each syndicate 
is called up to pose for a creative picture 
with Chief Boss. The pictures are printed 
with a watermarked logo of the sponsored 
company and posted to the Orientation 
Week Facebook Page for hundreds to see. 
This offers companies excellent exposure 
to a large passionate and enthusiastic 
audience.



Sponsorship Opportunities

Waterfront Barbecue and Coverall Painting

Evening Social Event

NIGHT EVENT – An exciting opportunity to 
be a part of a waterside dinner that showcases 
Kingston’s beautiful waterfront. Upon a nice 
barbeque dinner by the water, the first year 
students will then commence the painting of 
their Class of 2021 coveralls. There will be two 
tarps available for those who want to get messy 
and have some fun with a paint fight. There 
will also be a station for those who wish to 
paint their coveralls to perfection.This activity 
is one of the most memorable activities of the 
week and it would be an amazing opportunity 
to establish your brand in the forefront of the 
student’s minds.

NIGHT EVENT (x2) – Orientation Week’s 
night social events are highly anticipated 
by all first year students. These events give 
them the chance to wind down, step out of 
their social comfort zone and mingle with 
not only their fellow classmates, but also 
their Orientation Week leaders. This is a 
great opportunity for any sponsor to come 
to a high energy social event and get to 
network with the first year students.



Sponsorship Opportunities

Pier-Side Live Bands & Activities

God Father Gala Closing Dinner

DAY EVENT – A brand new event for this 
year, students will have the opportunity to 
wind down, enjoy live music, and play a 
variety of sporting activities by the waterfront 
pier. This event is highly customizable for 
the sponsoring firm, as they will have the 
opportunity to interact with the students in a 
variety of ways. Whether it be a presentation 
on stage, informal networking with first year 
students, or designing a personalized activity 
station - the sponsor for this event will no 
doubt stand out in the minds of students ready 
to take in their surroundings.  

NIGHT EVENT – This evening event 
marks the bittersweet close to a week that 
has created memories, friendships, and 
set the new first year students on a special 
path in the Commerce program. This event 
poses a great opportunity for a firm to finish 
off the week with a lasting impression on 
the students. The sponsor will be provided 
the opportunity for a keynote speech or 
presentation that is delivered to all students 
in a formal setting. 



Sponsorship Opportunities

Boat Cruise

Case Competition

DAY EVENT – The Boat Cruise gives the 
incoming students a chance to socialize with 
their fellow classmates, bosses and CEO 
members in an informal setting. In two 
separate excursions of 250 students that last 
approximately one hour each, the Boat Cruise 
is the perfect opportunity for the sponsored 
firm to interact with the students one-on-
one. This provides a great opportunity for 
representatives to educate students about 
their organization, and begin to build brand 
recognition early on in their time as a student. 
Last year, the majority of students cited this 
event as their favorite. 

DAY EVENT –The Case Competition is a 
classic event in the Commerce Orientation 
Week. This event brings together the 
brightest and most determined students in 
the nation and gives them the opportunity 
to work with their syndicate to put together 
their persuasive and impressive solutions, 
and then present it to the judges. This is 
an amazing opportunity for a company 
to tailor the case to their needs and have 
top students come brainstorm solutions 
to potential issues in their business 
operations. 



Sponsorship Opportunities

Apparel – The Visor

Apparel – The Shirt 

Apparel – The Shorts

Apparel – The Socks

A prized possession of all incoming students during 
the week, the Visor makes all Commerce Orientation 
Week participants easy to spot all around campus. This 
is an amazing opportunity to have your logo easily 
identifiable and boldly printed on the side for all to see.

The shirt is a staple in the uniform, it is the most 
notorious image of the Commerce Orientation Week. 
Students and alumni alike tend to keep this shirt as 
a reminder of all the amazing memories they shared 
with their fellow classmates throughout their tenure at 
Queen’s!

The short-shorts are another classic in the week – 
bright white in colour, like the hat. Your company’s 
sponsorship will be highly visible, printed on any 
location of this item and will get noticed as these shorts 
are always worn during the week and beyond.

Maroon on left, gold on right! Maroon on right, gold 
on left! In the longest-lasting tradition of the Week, 
Bosses order the the first year students to “change their 
socks!” countless times. The socks are arguably the 
most recognizable piece of clothing to other faculties.




